Let Harms, Inc. Show You How To Make The 
Most Of The Four Marvelous Song Hits 


HERE IS YOUR COMPLETE [BRILLIANT ART COLOR SONG COVERS 
THEME SONG EXPLOITA- 
TION CAMPAIGN 


No production to date has been 
so generously endowed with genuine 
theme song hit numbers as “Paris.” 
Coupled with the name of the fam- 


ous musical comedy star, Irene 
Bordini, these numbers have an 
unprecedented exploitation value. 


Already in the actual hit class, two 
of them at least are expected to 
existing song-sheet sales 
Their extreme popularity 


leading 


break 

records. 
is already evidenced with 
orchestras everywhere. These 
songs published by Harms, Ine. are 
“Somebody Mighty Like You”; 
“My Lover”; “Miss Wonderful’; “I 
Wonder What Is Really On His 
Mind” and “I’m A Little Negative 
Looking For A Little Positive.” 
The covers of these song hits are 
printed in two beautiful colors and 
half-tone and are the most attrac- 


of any published in recent 
months. Each carries the title of 
picture as well as the song, together 
of Miss Bordoni. 


Title sheets and special streamers 


tive 


with likenesses 
are available to exhibitors for use 
in windows of music stores, your 
lobby and other exploitation pur- 
Write to the 


poses. executive 


office, Harms, Inc. 62 West 45th 
Street, New York City about them. 


You will get an immediate re-| | 
sponse. And whenever possible 
their field men in your territory 


will jump in and cooperate with 


you. 
Canvas your local music shops 
and the big chain stores with 


music departments and secure their 
cooperation for window displays 
and the featuring and plugging of 
Go after your radio 
Ask them to 


porate these numbers in their pro- 


these numbers. 
station now. incor- 
grams with tieup announcement re- 
garding the engagement of “Paris” 
at your theatre. See that your 
local dance, hotel and cabaret or- 
chestras are plugging these num- 
Induce their vocalists to put 
the numbers over and through the 


bers. 


medium of an easel card or plat- 
form announcement get the message 
across that these numbers are the 
big hits of your attraction “Paris,” 
Courtesies in the line of comple- 
mentary tickets should be extended 


for this cooperation. Also have 
your own orchestra or organist fea- 
ture these numbers in advance of 
your playdate. 


Lyrics by AI Bryan 


62 WEST 45th STREET 


4BIGSONG HITS 


“MY LOVER” 

“MISS WONDERFUL” | 

“I WONDER WHAT IS REALLY ON HIS MIND” 
“SOMEBODY MIGHTY LIKE YOU” 


Published and Copyrighted by 
HARMS, INC. | 


Music by Eddie Ward 


NEW YORK CITY 


Columbia 
Cooperation 


Miss Irene Bordoni has made two 


recordings of “Paris” theme num- 
bers for COLUMBIA PHONO- 
GRAPH COMPANY. They are 
“My Lover” and “I Wonder What 
Is Really On His Mind.” This 
record is catalogued by Columbia as 
No. 1983D and is fast becoming one 
of the top sales releases on this 
season’s schedule. 

By a special agreement with Col- 
umbia’s advertising department, this 
record is available gratis through 
your local dealer for strictly ex- 
ploitation and cooperation pur- 
poses. This means that you can 
secure this record for playing in 
your lobby, over your amplification 
system and upon any non-syne de- 
vice you may employ in your thea- 
tre. These exploitation features are 
described and outlined elsewhere 
in this section-and is advertising 
medium that you cannot afford to 
overlook. Should by any chance, 
your dealer has not been authorized 
to supply you with this record, see 
that he ascertains this angle and 
also get in touch yourself with AD- 
VERTISING DEPARTMENT, COL- 
UMBIA PHONOGRAPH COM- 
PANY, 1819 BROADWAY, NEW 
YORK. 

This is a stunt that sells both the 
record and the show. Columbia 
dealers are particularly anxious to 
cooperate and exclusive Irene Bor- 
doni and “Paris” windows will re- 
sult in many cases. For the basis 
of these window trims, have your 
sign artist make up a huge dise out 
of wall-board, painted to represent 
a gigantic record with a cutout head 
of Irene Bordoni placed in center. 


Place a duplicate of same on your 


marquee with the addition to the 
catch line “Singing Songs That 
Reach ‘Round The World.” Also 


in various contests you may inau- 
gurate with this picture, be sure 


to offer these Columbia records as 
prizes. 


Phonograph 
Records 


The unusually tuneful hit song 
numbers from “Paris” have been 
recorded by practically all of the 
recording firms, ineluding the fea- 
turing of “My Lover” from VICTOR. 
BRUNSWICK and COLUMBIA have 
also made records of these theme 
songs and all of the numbers are 
catalogued on such well known trade 
name lists as “VELVET-TONE”, 
“CAMEO”, “REGAL”, “BANNER”, 
“JEWEL”, “ORIOLE”, AND “PER- 
FECT”. With the latter popular 
priced brands you have a wonder- 
ful opportunity to tie in with all 
chain-stores and music shops hand- 
ling one or more of these makes. 
They are always ready to cooperate 
with local showings of photoplays 
that have recorded theme songs. 
This means a chance for exclusive 
tieup windows and as many of these 
stores and shops handle sheet music 
besides, you have a double tieup 
ul set for you. Supply these 
lealers with plenty of Irene Bor- 
loni and production stills and other 
material to supplement these win- 
low trims and counter displays. 


Theme Songs Are 
FEATURED IN THE 


Talking and Singing 


TRAILER 


AS EYE FEASTING AS THE MELODIES 


ARE EAR ENCHANTING 


Above is reproduced a fac-simile of the beautiful title pages 
of the ‘‘Paris’’ theme song hits where tints of brown, purple 


and canary combine in providing a triumph of the printers art: 


She Talks, Sings, Dances 
M-m-m But How She Loves 


BORDONI 


APs 
R 


My, Buchanan. 


Jason Robards, E 


K 


Zasu Pitts, 
Nem a) Louise Closser 
g Hale 
Hear Irene Bor- , Oo 
doni and Jack RG, 
Buchanan sing & 
“Miss Wonder-  ¥ sf liad 


ful,’ “My Low- 
er” and many 
other song hits. 
A Clarence 
Badger Prod. 
Color scenes by 
Technicolor Pro- 
cess. Based on 
play by Martin 
Brown. 


Cut No.15 Cut 65¢ Mat 15¢ 


Combining the greatest stage talent 
with the magic of Vitaphone and 
Technicolor! It is the utmost in screen 
spectacle. You couldn’t expect a 
greater show for $6.60 per seat! 
Comme-ci! Come see! 


Directed From Its Record- 
Breaking Run On B’way. 
REESE ew ar 155) URC Nerk Reon Sn ALOE ETE MAYS SS 
A FIRST NATIONAL & VITAPHONE HIT 


“Vitaphone” is the registered trade mark of the Vitaphone Corp. designating its products. 


Paris Gown 
Contest 


Here is a most unusual contest 
guaranteed to bring big results both 
cor your newspaper and your box- 
office. The same presents some 
corking exploitation angles that 
will sell “Paris” to your publie one 
1undred percent. Below is given 
your announcement story which is 
self explanatory. The amount of 
‘ash prizes to be offered is of course 
0 be determined according to your 
darticular situation. 

DESIGN PARIS GOWNS 
Irene Bordoni Offers 

Cash Prizes For Those 
Suitable For Her Purpose 


Contraets which hold charming 
Irene Bordoni in America precludes 
her annual trip abroad this year to 
replenish her supply of Paris gowns. 
Furthermore Miss Bordoni, star of 
“Paris” the magnificent musical 
photoplay in song and color coming 
to the Strand next week, is of the 
opinion that right here in (local 
city) she can secure enough clever 
and original gown designs which 
will truly typify the Paris idea of 
novel, daring and eye-filling attire 
for her professional and private 
use. 

Backing up this contention and 
with an anxiety to prepare her 
wardrobe at the earliest possible 
date, Irene Bordoni is sponsoring 
a Paris Gown Design Contest, open 
to all readers of the Times. 


The first prize will be $.... 


in Gold. The 2nd prize $........ 
3rd Prize $. and 4th cash 
prize $.. Twenty additional 


prizes of Two Free Tickets each to 
witness Irene Bordoni in “Paris” at 
the Strand will be awarded the 
next best Paris Gown Designs sub- 
mitted. 


Conditions of the contest are as 
follows. 

1—AIll ideas must be mailed to 
Paris Gown Contest Editor of the 
Times before (closing date of con- 
test). 

2—Designs should be submitted 
in pen and ink or colors. Peneil 
drawings will not be accepted.’ 

3—The sketches must be accom- 
panied by a description of the 
colors and materials used. 

4—Judges in the contest will be 
the Contest Editor, Manager ...... 

of The Strand and (NOTE. 

Name some well known local 
modiste). 


So come on, all of you who fee) 
that they have some clever gown 
idea, (it can be designed for stage, 
street or evening wear) and send 
in your sketches as soon as possible. 
As space permits we will publish 
some of those we deem worthy until 
all entries are in. 

We will also place these designs 
as received upon exhibition in the 
lobby of the Strand Theatre. 


Gown Shop 


Tieup 


Your department store or smart 
shops offer tieup possibilities that 
should not be overlooked. Every 
city boasts several establishments 
that feature “Paris” importations 
and exclusive window displays of 
these models tied in with the photo- 
play “Paris” is bound to attract. 
Use an array of stills showing Miss 
Bordoni in various gowns, which 
are plentiful in the regular sets of 
stills. The tieup card can read— 
“TRENE BORDONI, STYLE-SET- 
TER OF PARIS HAS PLACED 
HER STAMP OF APPROVAL 
UPON THESE EXCLUSIVE PARIS 
MODELS.” This same cooperative 
arrangement can be made with 
stores dealing in ‘copies’ of Paris 
frocks and gowns. One or two can 
be labeled “EXACT COPY OF 
ORIGINAL PARIS GOWN RBE.- 
CENTLY IMPORTED BY IRENE 
BORDONI, STAR OF “PARIS” AT 
THE STRAND THEATRE.” Tf 
you have a local store with an ex- 
ceptionally alluring arrey of these 
gowns, you can arrange for a cork- 
ing attention arresting display of 


same in your lobby. 
see EFTFem™’v"_>uN§Mo 


FRENE GF A Wont 
DORDONI PARAS 


> Jack Buchanan 


= LS 


FIRST NATIONAL PICTURES, INC. 
PRESENTS 


ta, 


WITH 


JACK BUCHANAN 


A CLARENCE BADGER pRobucTION 
COLOR SCENES BY TECHNICOLOR PROCESS 


A FIRST NATIONAL VITAPHONE 
PRODUCTION 


So THIS IS PARIS, with its 
carefree romance, its joyous 
songs, its gorgeous gowns 
and glorious girls. Inimitable 
trene Bordoni brings this 
famous stage play to the 
screen in nature's own colors 
with cyclonic dancing cho- 
ruses,glorious beautyensem- 
bles in one of the Frenchiest 
of French farces. Comme-Ci! 

Come See! 


Zan. TTY UYYYYYYYwvYwwYywww vrTrvye 


ne Sag eT Te Ea 
IRENE BORDONI 
IN 
FA:-RES 


RELEASE NO. 591 
100% TALKING-SINGING and DANCING. 
With JACK BUCHANAN, JASON ROBARDS and ZASU PITTS. 
Presented by First National Pictures, Inc. F 
A Clarence Badger Production. A First National and Vitaphone Picture. 


The Story 


A NDREW SABBOT, sent to Paris by his mother, Cora Sabbot, to 

study art, meets and falls in love with Vivienne Rolland, the 
darling of the Paris stage. The actress is intrigued by the young coun- 
try boy and decides to marry him—providing his mother agrees. 

Mrs. Sabbot goes to Paris with Brenda Kaley, who lives with her, 
intending to break up the match between her son and the actress. 
When Vivienne meets Cora, she tries to make a good impression. She 
tells Cora she will not marry her son without her consent, whereupon 
Cora frankly states she will never give it. 

Guy Pennell, handsome English Revue artist, who is Vivienne’s 
leading man, enters the scene. Guy is madly in love with his star, and 
when he sizes up the love match, he determines to do what he can to 
prevent it. Cora faints, and Guy forces her to drink some brandy. 
Cora asks for more and gets slightly intoxicated. From then on, she 
loses her puritanical notions. She dresses in the latest Parisian mode, 
bobs her hair and starts a violent flirtation with Guy, who plays up 
to her. They scandalize Andrew, and he is heartbroken at the conduct 
of his mother. 

One evening, when Cora and Brenda go back stage after the per- 
formance, Vivienne decides to find out whether Guy really loves Cora. 
She has her maid light some smoke pots which causes a panic. Actors 
and chorus rush out of the building lightly clad. Vivienne and Cora 
rere taken out before Guy gets a chance to rescue either, so the ruse 
alls. 

Cora and Guy announce their engagement, in spite of Andrew, who 
vainly seeks to break up the affair. Here Vivienne and Andrew come 
to the parting of the ways, and after a verbal battle, she gives him 
back his ring. Whereupon he departs with Brenda. 

Vivienne learns that Cora and Guy conspired to break up her 
match with Andrew, that Cora has been “acting” the wild woman she 
has appeared and that Guy was a party to the plot. In anger Vivienne 
sends Guy away and as he leaves, she runs after him, calling him back, 
The fade-outs shows Vivienne in Guy’s arms. 


The Cast 
-Irene Bordoni Andrew Sabbot........Jason Robards 


ack Buchanan  Harriet............. ....Zasu Pitts 
ouise Closser Hale Brenda Kaley....Margaret Fielding 


Vivienne Rolland 
Guy Pennell... 
Cora Sabbot.... 


Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


